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Contrived. Disingenuous. Phony. Inauthentic. Do your customers use any of these words to describe what
you sell—or how you sdll it? If so, welcome to the club. Inundated by fakes and sophisticated counterfeits,
people increasingly see the world in terms of real or fake. They would rather buy something real from
someone genuine rather than something fake from some phony. When deciding to buy, consumers judge an
offering's (and a company's) authenticity as much as—if not more than—price, quality, and availability. In
Authenticity, James H. Gilmore and B. Joseph Pine |l argue that to trounce rivals companies must grasp,
manage, and excel at rendering authenticity. Through examples from awide array of industries aswell as
government, nonprofit, education, and religious sectors, the authors show how to manage customers
perception of authenticity by: recognizing how businesses "fakeit;" appealing to the five different genres of
authenticity; charting how to be "true to self" and what you say you are; and crafting and implementing
business strategies for rendering authenticity. The first to explore what authenticity really means for
businesses and how companies can approach it both thoughtfully and thoroughly, this book is a must-read for
any organization seeking to fulfill consumers intensifying demand for the real deal.
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From reader reviews:
Barbara Barnes;

What do you regarding book? It is not important along with you? Or just adding material when you really
need something to explain what your own problem? How about your spare time? Or are you busy person? If
you don't have spare time to try and do others business, it is give you a sense of feeling bored faster. And you
have extratime? What did you do? All people has many questions above. They should answer that question
because just their can do this. It said that about guide. Book isfamiliar in each person. Yes, it is appropriate.
Because start from on kindergarten until university need this particular Authenticity: What Consumers
Really Want to read.

Jill Vaughn:

Playing with family inside a park, coming to see the coastal world or hanging out with close friendsis thing
that usually you may have done when you have spare time, in that case why you don't try matter that really
opposite from that. One activity that make you not sensation tired but still relaxing, trilling like on roller
coaster you are ride on and with addition info. Even you love Authenticity: What Consumers Really Want, it
is possible to enjoy both. It is very good combination right, you still desire to missit? What kind of hangout
typeisit? Oh can happen its mind hangout folks. What? Still don't buy it, oh come on its referred to as
reading friends.

Shirley Williams:

Areyou kind of hectic person, only have 10 or 15 minute in your morning to upgrading your mind skill or

thinking skill even analytical thinking? Then you are experiencing problem with the book than can satisfy

your limited time to read it because pretty much everything time you only find publication that need more

time to be go through. Authenticity: What Consumers Really Want can be your answer since it can be read
by an individual who have those short free time problems.

Anne Shivers:

Asapupil exactly feel bored in order to reading. If their teacher inquired them to go to the library or even
make summary for some book, they are complained. Just minor students that has reading's heart or real their
passion. They just do what the educator want, like asked to the library. They go to at thistime there but
nothing reading critically. Any students feel that looking at is not important, boring and also can't see
colorful photos on there. Yeah, it is being complicated. Book is very important for you personally. Aswe
know that on this period, many ways to get whatever you want. Likewise word says, ways to reach Chinese's
country. So, this Authenticity: What Consumers Really Want can make you sense more interested to read.
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